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9. Door Drops purchases are 

omnichannel



A quarter of purchases prompted by Door Drops are transacted 
online

23%

66%

17%

Q2 2025

Purchases by Channel 
(base: % of Door Drops prompting a purchase)

By other means
(e.g. post /
phone)

In Store

Online

Source: JICMAIL Item Data Q3 2023 to Q2 2025
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