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1. Door Drops are a Super 

Touchpoint



9%
of mail prompts a 

discussion 

60 secs
Time spent

Door drops as a Super Touchpoint 2

74%
Of Door Drops are read or 

looked at

3%
Prompt website visits

87%
Of discarded mail is 

recycled 

3%
yield a transaction

Source: JICMAIL Item Data Q3 2024 to Q2 2025 
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