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The Super Touchpoint checklist

A Super Touchpoint channel enables you to...

9. Build full-funnel effects

The more boxes ticked, the greater the chance of
delivering disproportionately higher outcomes




Mail's power as a Super Touchpoint
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2 Deepen
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Mail Media Metrics



Mail drives immediate and future purchases

Direct Mail and Door Drop Purchase Impact (% of items)

B 2022 B 2023

+35%

+31%

Bought something/made a Planned a large purchase

payment or donation (NET)
I I

Mail is an increasingly Instead, mail’s role as a stimulator of
effective channel with the purchase consideration and long-term
purchase rate up year on year. plans has become more embedded.

n = 19,373 supermarket, retail and mail order items: Direct Mail and Door Drops




Mail: The Super Touchpoint

> Download ‘Mail: The Super Touchpoint’
Mail: TheSuper =+ w report now and try our new digital

L

oo i — evaluation tool to assess how your

Super Touchpoints are working.
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Visit jicmail.org.uk
or email admin@jicmail.org.uk
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