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Whistl — Addressed Mail

Exploring Our Journey with
JICMail: Insights and Experiences
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Our JICMail Journey whist
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January 2018 February 2022 August 2022 August 2024 November 2024
JICMail Launched First Gold certificate Addressed 56% of Addressed Platinum renewal for
and Whistl is a for Whistl Strategy sales team achieve  both Whistl Addressed
founding member Addressed Mail defined Gold certificates and Doordrop Media
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October 2021 November 2023
Whistl Doordrop Media Addressed achieved
achieved JICMail JICMail Platinum Partner 2025
Platinum Partner Bronze = 100% 100% of Addressed Mail
Silver = 94% sales team to achieve Gold
Gold = 10% by end of year
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A Jigsaw Piece in a Wider Puzzle whistl

Neilson I\Igark(;t Creative
Data eac

Insight

N

Support

Eye Incentives
Tracking




@
Investment in the Commercial Team whistl

Building the Knowledge Embedding the Processes

Training from JICMail = Included as part of our Sales
Standards

Quarterly meetings with
of our Annual KPI's

! = g — Accreditations formed part

JICMail team
Raising awareness of E% d d
+ _ Used to support our industry
7 JICMail through events P&Q\ and customer updates
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Unlocking the Full Potential whistl

How it is used The Benefit Example
0—0

E Monthly and quarterly gj Changes the I High-level introduction
meetings conversation of JICMail
Q08

Sector specific trends ' m ' Demonstrates the é& Triparty engagement
j: value of Mail as a

7\ media channel @ (@) Insight into recipient

Customer competitor behaviour with mailing

insights
|.V§_| Follow up to train the
o superusers
Raising awareness, how

to access and sharing _
with stakeholders Eﬁﬂ Ongoing engagement

W‘ﬁ\ with the trainers
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What's next for Whistl and JICMail? whistl

100% of sales team to
have Gold by end of 2025
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