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Why measurement matters

EFFECTIVENESS AD FRAUD DOMINANCE OF GAFA



Four groups of effectiveness metrics identified by the DMA



Of the effectiveness metrics identified….



Not much improvement in 2021



Ad mail is the channel most focused on meaningful 
measurement metrics



Is sub-standard measurement prompting a decline in 
overall marketing effectiveness?



Opinions from a cross section of the industry 8



Six key measurement themes covered
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Siloed thinking and structures were a recurrent theme



Ten top tips

Create 

measurement 

plan upfront
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thinking

No silver bullets
Measurement in 
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Less is more

Metric hierarchy Get rid of jargon


