4 year trend: Greater numbers of 16-34’s reading and using mail, discussing it and going
online as a result of receiving mail

Time series: 16-34's — Key actions taken with mail

o 84 % 85 % ] 90 %
78 % 789 1% 799, 1% B0% 80% g0 oy 3% E2% 83%
cr - 76% 20 %
e (3%
o
» 4% 24 % 70 %
20 % - : u
0% 20% 21° 2% 21%  60%
5% 17% 17% 17 % .
14 %
40 %
UT ew M% gy 1% 1w T 0%
9% gs, 9% 9% 30 %
5%
20 %
v 10 %

Q2 2017 Q3 2017 Q4 2017 Q1 2013 Q2 2012 Q3 2012 Q4 2013 Q1 2019 Q2 2019 Q3 2019 Q4 2019 Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Q2 2021
—Discussed with someone 16-34 years

—\/isited sender's website or other search 16-34 years
—(0Open, read or used for something 16-34 years
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Source: Kantar TNS ITEM DATA Q22017 — Q22021 n=195,230 of which 16-34’s = 14,383



