If you want the attention of young people then send them a letter!
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Purchasing behaviours initiated by mail: % of items
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Age 17-24 Age 25-34 Age 35-54 Age 55+

B Bought Something/Paid/Donated OR Used A Voucher/Discount Code
Visited Sender's Shop/Office

m Called The Sender

m Posted A Reply To The Sender

Source: Kantar TNS ITEM DATA Q22017 — Q32021 n=184,370 — Age 17-24 = 718, 25-34= 13767, 35-54=88446, 55+= 77428



