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Three key takeaways

67% of industry 

respondents are very 

familiar with JICMAIL 

vs 49% 18 months 

ago. 100% are very or 

somewhat familiar.
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JICMAIL Net Promoter 

Score up to +51 from 

+45

71% believe the 

JICMAIL Levy is a 

positive step for the 

industry

1) A highly 

familiar user 

base 

2) Strong 

NPS growth

3) Positive 

Levy 

feedback



The JICMAIL Customer Survey: Measuring the impact of 
JICMAIL throughout the planning cycle

1. INPUTS: Is the market familiar with JICMAIL and is JICMAIL data being used?

2. OUTPUTS: Does the market understand what JICMAIL has to offer?

3. OUTTAKES: Do users have a positive experience working with JICMAIL and will they 

recommend it to others?

4. OUTCOMES: How has JICMAIL positively impacted businesses and the market as a 

whole?
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THE LEVY: 71% believe that the Levy is a positive step for the 
industry. 43% have increased their usage of the data 4

43%

18%

27%

25%

25%

47%

I believe the onset of the JICMAIL
Levy in 2021 has been a positive

change for the mail industry

My access and use of the data has
increased since the levy was

introduced in April 2021

Attitudes towards the JICMAIL Levy

Strongly disagree

Somewhat disagree

Neither agree or disagree

Somewhat agree

Strongly agree

Source: JICMAIL Customer Survey December 2021, n=51



INPUTS: The market is increasingly familiar with JICMAIL 5

Source: JICMAIL Customer Survey December 2021, n=51

49%

67%

49%

33%

2020, 0%

2020 2021

How familiar are you with JICMAIL?

Very unfamiliar

Somewhat unfamiliar

No opinion either way

Somewhat familiar

Very familiar

98% 
have accessed JICMAIL 

data in the past six months

(vs 84% in 2020)



OUTPUTS: Even greater understanding of what JICMAIL offers the 
market. Media planning data integrations have lowest awareness 6

81%

79%

79%

96%

84%

94%

98%

100%

A mail planning tool integrated with third
party systems such as TGI and IPA

Touchpoints

Individual advertiser mail journey tracking

Joint industry planning data for mail

Audience reach and frequency data for mail

Which of the following do you think JICMAIL offers 
the advertising industry? (% agree)

2021

2020

Source: JICMAIL Customer Survey December 2021, n=51



OUTTAKES: Improved customer service rating for JICMAIL 
year on year: 59% rating their dealings as excellent 7

53% 59%

28% 20%

2020 2021

How would you rate your experience of dealing 
with JICMAIL as an organisation?

Unsatisfactory

Needs improvement

Meets expectations

Exceeds expectations

Excellent

Source: JICMAIL Customer Survey December 2021, n=51



OUTTAKES: Training, product development, data access and 
comms all contribute to a positive JICMAIL customer experience 8

75%

75%

88%

89%

86%

78%

84%

92%

92%

96%

98%

...inspires me on how to use their data with the
campaigns I am planning

...enables me to build my planning skills

...communicates well with my organisation

...provides easy access to their data

...gives me useful tools which are continuously
developed

...provides good training and support

To what extent do you agree with the following statements 
about the JICMAIL service? JICMAIL... (% agree)

2021 2020

Source: JICMAIL Customer Survey December 2021, n=51



OUTTAKES: Increased Net Promoter Score for JICMAIL
9

Source: JICMAIL Customer Survey December 2021, n=51; NPS = % promoters minus % detractors

How likely are you to recommend JICMAIL to clients or colleagues?

Detractors (0-6) 5%

Passives (7-8) 46%

Promoters (9-10) 49%

+45

Detractors (0-6) 10%

Passives (7-8) 29%

Promoters (9-10) 61%

+51

2020 2021



OUTCOMES: From efficiency to effectiveness to competitor insight – all 
JICMAIL use cases have increased year on year 10

79%

81%

74%

93%

88%

91%

84%

86%

90%

98%

98%

98%

...pitch for new business or campaign budget?

... review how competitor brands are using mail?

...plan more efficient mail / multi media
campaigns?

...understand how audiences interact with mail in
their lives?

...demonstrate how mail drives positive
campaign outcomes?

...provide insight in to the effectiveness of mail
beyond direct response?

To what extent do you agree that JICMAIL helps 
your organisation... (% agree)

2021 2020

Source: JICMAIL Customer Survey December 2021, n=51



OUTCOMES: Significant improvement in perception that JICMAIL is a 
tool for business growth. Strong future usage expected 11

67%

95%

84%

95%

86%

80%

86%

88%

92%

94%

JICMAIL enables me to develop and grow my business

It would be damaging to the mail industry if JICMAIL
were no longer available

JICMAIL adds credibility to my campaigns and
recommendations

JICMAIL supports the professionalism & credibility of the
mail industry

I/my team/my business expect to embrace JICMAIL
more in the future

To what extent do you agree with the following statements 
about JICMAIL's role in the industry? JICMAIL… (% agree)

2021 2020

Source: JICMAIL Customer Survey December 2021, n=51



Three key takeaways

67% are very familiar 

with JICMAIL vs 49% 

18 months ago. 100% 

are very or somewhat 

familiar.
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JICMAIL Net 

Promoter Score up 

to +51 from +45

71% believe the 

JICMAIL Levy is a 

positive step for the 

industry

1) A highly 

familiar user 

base 

2) Strong 

NPS growth

3) Positive 

Levy 

feedback



Thanks from JICMAIL

jicmail.org.uk

ian@jicmail.org.uk

linkedin.com/company/jicmail

@jicmailuk


