1. Lead generation



Research mail cam

paigns in the Mail Item Database

You can use the Mail Item
Database to research
specific branded
examples of mail.

This can be by sector...

Mail Media Metrics
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Search: | |
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Click on an item to see the mail journey report
Date Range Item Mail Mail Mail Content Advertiser Lifespan Month - Reach Co
2021-01.01] [2021-04-04] D Type Sender all Conten Brand DAYS  Arrived requency eac
1
Mail Special offers or discounts; The Feel
Mail Type 315059 A99%580  orierioniine  Invitation/information sbout  Good 22 Maren 4 1
Mail . . X 2021
retailer a specific event Pharmacy
Mail Information about
Mail Sender Add d ductsiservices: Special March
315529 TESSEN rderionline  DODUCIREENVICSS: SDEREL oo ctation 1 e 1 1
; ) : Mail retailer offers or discounts; 2021
Ed
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Mail Content
Al Mail Information about March
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Advertiser Brand
Al Fimancial
statement/billlupdate;
Addressed  Mail ; poste.
) . Sender's contact details MNo Product March
315658  Mail; orderfonline . . - 10 il 1
. . (e.g.website,phonenumber);  Identification 2021
Business retailer . o )
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(e.g.account details)
Information about
Mail productsiservices; Special
Addressed offers or discounts; March
315602 i orderfonline i Healthzpan 1 5, 1
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Research mail campaigns in the Mail Item Database

...or by content type

Mail Media Metrics
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on an item to see the mail journey report
DatelRange Item Mail Mail Mail Advertiser Lifespan Month Erequenc Reach Commercial n
EZIEII m 1D Type Sender Content Brand DAYS Arrived a ¥ Actions R
|
Mail Type
Request
Addressed . Save the March :
A 315718 ppai Charity fora Children 2 021 O L
donation
Mail Sender
Request
A Addressed " Save the March Ce
T3 i Chariy fora Children 3 o0 0 5
donation
Mail Content 3 :
eques -
Addressed o Samaritan's March Me
Request for a donation  * 315344 Mail Charity fora Purse 15 2031 0 S0
donation
Advertiser Brand
Request .
. Al-Khair March .
Al 314991 Door drop Charity fora . Foundation 1 2021 0 M
donation
Request
Addressed o Mo Product March No
4810 Charity fora Identification v o0 O e
donation
3
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Research mail campaigns in the Mail Item Database

i= Campaign Calculator  i= Mail Categories  Zm Content &% Audiences  [JActions £ Mail ltem Database & Downloads

-..0r the SpeCIfIC & JICMAIL Academy
advertiser themselves -

= Search Database

- & Download Excel
Year

Search: |
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Date Range . . .
Item Mail Mail Sender Mail Content Advertiser Lifespan Month Frequenc Reach Comme
2021-01-01 ID Type Erand DAYS Arrived quency Act
I
Mail Type 314784 Dusiness —|“a_'1c:|a| and insurance Finaniial o Tezeo 13 March 5 1
services statementbilllupdats 2021
All
Financial
. P statement/bill’update;
Mail Sender . .-:c:c: #5%%%  Financial and insurance Sander's details - March
312584 Mail; . Tesco 2 8 1
I Susiness SETVicEs (2.9 wel enumberl; 2021
a SHEnE Admini e information
(2.g.2ccount details)
Mail Content
311643  Business Financial and insurance Financial Tezeo 5 March q 1
Al - s FEETE services statement/billupdate = 2021
Advertiser Brand nformation about
= Addrass roductsiservices, Sender's March
- Tesco = | 310408 ._,c::l B9 Tybrozdnandiandineimebile  ©oo- s'_—: fems, =Ene Tesco 22 q;qc; -] 1
Consumer Council
| Love Vapour TETD B —|“a.'1c:|al and insurance ! trative information s ] fefrda'y c -
SErvices (e.g.account details) 2021

Kavanagh Waste Clearance &
Landscapes ,

110% Gaming
2 For 1 Pizza
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Interest prospects with information on their sector

Here we can see how mail
stays in the home and supports
the wider marketing mix
consistently promoting offers
and brand — in this instance for
families.

This chart shows TV /
Broadband / Landline / Mobile
DM is kept in the home for over
a week, rising to almost 10
days for Households with
children 17 — 34.

i= Campaign Calculator = Mail Categories S Content & Audiences [JActions & Mail Item Database & Downloads

How much is your target audience interacting with mail in your industry
sector?

Item Lifespan: How many days does your mail
stay in the home for?
Addressed Mail - TV/Broadband/Landline/Mobile
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Interest prospects with their mail examples 6

[tem Actions Timeline

In this example for National Trust, this item is | ==

read, shared, prompts conversations and o ..... . ... T
sends members online. It is still live inthe ~ |** R
home after 28 days.

Thursday 06 February
Used/did something with the information

Thursday 06 February
=
Filed it for reference or records

This shows the levels of interest,
engagement and interaction driven by this
item of mail.

Thursday 08 February
a

Went online for more information

ltem Information A Household Information

Household Member 1

Not stated
Content: Administrative information (e.g.account details) People in Household: Couple ! 25-34
Reach: 2 Tenure Length: 1-2 years.
Frequency: 8 Tenure Type: Owned/mortgaged
Satun 08 February
Commercial Actions: 6 Mosaic Group: J: Transient Renters rday
Acom Group: B. Executive Wealth Took it out of the house (e.g.to
Satunday 08 February
i= Campaign Calculator  i= Mail Categories  &w Content  #8 Audiences  [JActions £ Mail ltem Database X Downloads X

Put it on display (e.g.on a fridge,not
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Show prospects potential campaign results 7

The most common action recorded by recipients of ecommerce direct mail is that they visit the sender’s
website — 12%. This complements digital marketing by driving traffic to the sender’s website.

Commercial Actions
Addressed Mail - Mail order/online retailer

Visited sender's website

Discussed with someone

Bought something/made a payment or donation
Went online for more information

Used a voucher/discount code
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i=Mail Categories = Campaign Calculator S Content &t Audiences [JActions & Mail Item Database & Downloads

How much is your target audience interacting with mail in your industry
sector?

Mail Type

i

Discovery

Source: JICMAIL Item Data Q2 2017 to Q1 2021; Mail order/online retailer Addressed Mail sample size = 13270



