
4. Client Review 
Meetings



Show clients and prospects the wider impact of their mail

X2.8 mail items to impressions 

multiplier: 

For TV/Broadband/Landline/Mobile 

Door Drops, 1,000,000 items 

generate 2,881,560 impressions 

due to the fact that they are shared 

with more than one person per 

household and are interacted with 

frequently. In addition they are live 

in the home for over 5.38 days. 
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Show clients what happened with their mail 3

This Santander example from 

December 2020 shows the recipient 

discussed the pack with someone 

else in the household, filed the item 

for reference, kept the item for two 

weeks and bought something. 



Show clients some competitive analysis 4

Aldi Door Drops stay in the 

home 2 days longer than 

Lidl. 

Sharing some competitive 

analysis with your client may 

encourage changes in 

content, format or targeting. 

11

9

Aldi Lidl

Average lifespan by Lidl / Aldi

Source: JICMAIL ITEM DATA Q22017 – Q42021  Mail Item Database sample: Lidl/Aldi Door drop 535 


