
2. Sales presentations



Surprise clients with new insight about mail 2

Travel DM is interacted 

with across all age 

groups at almost the 

same level.

Interesting insight for 

Travel companies 

wanting to know more 

about how well their mail 

campaigns will work.



Show how long your client’s mail stays in the home 3

Mail complements digital 

marketing and the wider 

marketing mix through 

being kept in the home.

Here, financial and 

insurance mail is kept for 

over a week, with 

younger audiences 

keeping it significantly 

longer.



Include ideas for DD content 4

Including vouchers and 

coupons on a Door Drop 

is more likely to drive 

customers to buy 

something than just 

special offers or 

discounts.

Worth knowing when 

designing or reviewing a 

Door Drop. 



Include ideas for DM content 5

Notifications / 

reminders are the 

most likely content to 

drive recipients of DM 

to the sender’s 

website. 

Useful news for 

insurance companies, 

subscriptions and 

appointments.


