
JICMAIL

User Engagement Tasks – Advertisers

January 2021



Three tiers of user adoption: Advertisers 2

BRONZE

FIRST STARTER

SILVER

INTERMEDIATE

GOLD

EXPERT

COMPLETE WITHIN CPD HOURS

48 hours

4 weeks

4 months

2 hours

4 hours

10 hours

KEY TASKS

1) Find one of yours or a competitor’s mail journey in JICMAIL 

Discovery

2) Report on reach, frequency and lifespan for your core audience

3) Create a commercial item impression rate figure for a past 

campaign

1) Complete Bronze tasks for an upcoming campaign

2) Uncover & apply a piece of hidden target audience insight

3) Uncover & apply a piece of creative insight

4) Uncover & apply a piece of mail channel insight

5) Conduct an in depth competitor review by mail interaction and 

audience targeting

…of initial training session

1) Employ JICMAIL data in to your econometric models

or

2) Conduct a custom audience insight or mail effectiveness 

research project with JICMAIL data

or

3) Uncover hidden audience or channel insight using JICMAIL 

with Touchpoints, TGI or YouGov

4) Create a JICMAIL use case / case study 

CRM MARKETING INSIGHT primary 

application for:

Accreditation based on delivered proof of task completion to JICMAIL via email 



Learning outcomes 3

BRONZE

FIRST STARTERS

SILVER

INTERMEDIATE

GOLD

EXPERT

You will be able to… • Create a credible and coherent case for the inclusion of DM, Door Drops and Business 

mail in the media mix, by audience and content type.

• Include mail reach, frequency and impacts in your media plans.

• Communicate the full range of outcomes that are driven by a mail campaign.

• Create specific recommendations regarding audience targeting for DM and 

Door Drops

• Make recommendations regarding mail creative content 

• Service your business with unrivalled competitive insight

• Create detailed media schedules and reach and mail frequency curves using IPA 

Touchpoints

• Strategically assess mail’s role in the media mix through TGI, YouGov or 

Touchpoints

• Analyse custom JICMAIL datasets to create specific insight bespoke to your 

competitive set

You will be able to…

You will be able to…



Bronze – to complete within two days! 4

BRONZE

FIRST STARTER

COMPLETE WITHIN CPD HOURS

48 hours 2 hours

1) Find one of yours or a competitor’s 

mail journey in JICMAIL Discovery

2) Report on reach, frequency and 

lifespan for your core audience

3) Calculate a commercial item impression 

rate figure for a past campaign



Silver – to complete within four weeks 5

COMPLETE WITHIN CPD HOURS

4 weeks 4 hours

SILVER

INTERMEDIATE

1) Complete 

all Bronze 

tasks for an 

upcoming 

campaign

3) Uncover & apply a piece of hidden 

target audience insight
2) Uncover & apply a piece of 

mail channel insight

4) Uncover & apply a piece of 

creative insight

5) Conduct a competitor review



Gold – to complete within six months 6

COMPLETE WITHIN CPD HOURS

6 months 10 hours

2) Conduct a custom audience insight or mail 

effectiveness research project with JICMAIL data
1) Employ JICMAIL data in to 

your econometric models

3) Uncover hidden audience or 

channel insight using JICMAIL with 

Touchpoints, TGI or YouGov

GOLD

EXPERT

OR OR

Gold tasks must relate to an actual revenue 

opportunity. Producing a JICMAIL case study / use 

case is strongly recommended


