


Three tiers of user adoption: Mailing houses and agents
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GOLD
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Mail Media Metrics

COMPLETE WITHIN CPD HOURS
48 hours 2 hours
4 weeks 4 hours
6 months 10 hours

...of initial training session

KEY TASKS
1) Identify customers and prospects in the Mail Item Database
2) Find one of your customer’s mail journeys
3) Calculate mail lifespan for customer sector and demographic

4)

1)
2)
3)

4)

Watch JICMAIL Methodology video

Complete all Bronze tasks for an upcoming proposal, pitch or
meeting

Show physical and commercial actions to predict campaign
effectiveness for customer sector

Calculate mail audience figure for a customer sector and
demographic Uncover & apply a piece of creative insight
Read a JICMAIL blog or watch a webinar

1) Complete a Use Case

2) Uncover & apply a piece of creative insight
3) Conduct a competitor review

4) Share JICMAIL campaign with customer

Accreditation based on delivered proof of task completion to JICMAIL vai email



Learning outcomes

BRONZE

FIRST STARTERS

SILVER

INTERMEDIATE

GOLD

EXPERT

ac

Mail Media Metrics

You will be able to...

You will be able to...

You will be able to...

Uncover new prospects and business opportunities

Share detailed customer mail journeys

Show customers predicted mail lifespan for their sector and demographic
Understand JICMAIL methodology

Create specific recommendations regarding audience targeting for DM and
Door Drops

Show customers predicted physical and commercial actions for mail campaigns
Show mail campaign audience figures alongside volume figures

Share examples of JICMAIL data usage
Make recommendations to your client regarding mail creative content
Service your clients with unrivalled competitive insight

Analyse custom JICMAIL datasets to create client specific insight bespoke to your
accounts



Bronze — to complete within two days!

COMPLETE WITHIN CPD HOURS 3) Calculate mail lifespan for customer
\__/ .
BRONZE \ ' sector and demographic

FIRST STARTERS @ 48 hours 2 hours

Item Lifespan: How many days does your mail stay in the home for?
Addressed Mail - ilties provider {Gas/WaterlEleciric)

ail liem Database i Item Information

4 Household Information

1) Identify customers and prospects 2) Find one of your customer’s mail
in the Mail Item Database journeys
= Mail Categories [ Campaign Calculator @ Content  i8bAudiences  [JActions [ Mail It ) o o o Age o o

res: isi ousehol thers (HH size = 2+)
& Search Dt Content: Special offers or discounts

R e 4) Watch JICMAIL Methodology video

Lisespen ™ . Frequency . Rescn

..... -
311 Sencer
e Item Actions Timeline
Physical actions in blue
Mal Coment Commercial actions in red
Household Coordinator
§Female
Advertiser Bras wasas

.......

.Jicmail.org.uk/data/methodoloqgy/



https://www.jicmail.org.uk/data/methodology/

Silver —to complete within four weeks across key clients s
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1) Complete all Bronze
tasks for an upcoming
proposal, pitch or
meeting

INTERMEDIATE

Bronze — to complete within two days!
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Mail Media Metrics

COMPLETE WITHIN

4 weeks

2) Show physical and
commercial actions to predict
campaign effectiveness for
customer sector
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CPD HOURS

4 hours

3) Calculate mail audience figure
for a customer sector and
demographic

i=Mail Categoies [ Campaign Calculator S Content 383 Audiences  (JActions & Mail ltem Database m

Discovery
Users

What is the predicted reach of your mail campaign?

Sector Mail Type
Saciors # AddressedMal O DoorDrop © Business Mail
Sesect Demographic. Select Target
N e -

Addressed Mail in the Total sector.

Hem Reach Frequency Lifespan

4,779

Campaign Impacts

Input number of Addressed Mail Hems

1000

Commercial Actions

309 1,884 39%
hems Driving Commercial Actions Commercial e Impacts Commercial tem Impact Rate

4) Share JICMAIL campaign with
customer

Reach and frequency for
mail and door drops.

JICMAIL Best
Practice

Econometrics -
Hamessing the
power of JICMAIL
to measure the true
effects of mail -+

Business Mail -




Gold —to complete within three months 6

COMPLETE WITHIN CPD HOURS
GOLD
EXPERT 3 months 10 hours
1) Complete a Use Case from a 2) Uncover & apply a piece of 3) Conduct a competitor 4) Read a JICMAIL blog or watch a
successful use of JICMAIL to win| creative insight review webinar
business
C_ompare which mail content is most associated with each action, for
Re—imagining th_e test dr_ive ot Jne e different mail types
el - - . [
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RECORDING: RECORDING:
- Improving Using JICMAIL on
I econometrics with your journey to the
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|§] PODCAST:
Paragon Sounds
Podcast Episode 4

*Innovations in mail
planning data® With
lan Gibbs from
JICMAIL
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icmail.org.uk/news/



https://www.jicmail.org.uk/news/

Thank you

Q iicmail.org.uk

‘ tara@jicmail.org.uk

o

Mail Media Metrics

@ !inkedin.com/companyi/jicmail

‘ @jicmailuk



