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Case study:  Virgin Mobile
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Over the course of 21 days this couple interacted with the Virgin Mobile mailing 18  times all together. 

She was exposed to the piece 11 times and he was exposed 3 times.. On day 5 he went into a Virgin store.

The frequency of this piece is gathered through physical actions and not inferred commercial activity, 

so this piece has a frequency of 14. With an additional 4 commercial actions taken – phoned the sender, 

went in store and went online.
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